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T h i s  i s  t h e  s e c o n d  o f  a  s e r i e s  o f  c h a r t s  w h i c h  h a v e  b e e n  p u b l i s h e d  
f r o m  m o n t h  t o  m o n t h  i n  m a n y  I l l i n o i s  n e w s p a p e r s .  T h e  f i r s t  s e r i e s  
w a s  p u b l i s h e d  i n  1 9 4 9  a s  C i r c u l a r  6 4 0 .  T h i s  c h a r t - a - m o n t h  p r o j e c t  
w a s  s p o n s o r e d  b y  t h e  t h i r t y - t w o  d a i r y  c o o p e r a t i v e s  a f f i l i a t e d  w i t h  
t h e  I l l i n o i s  A g r i c u l t u r a l  A s s o c i a t i o n .  P a r t  o f  t h e  f u n d s  f o r  t h e  p r o j e c t  
w a s  s u p p l i e d  b y  t h e  c o o p e r a t i v e s .  I n  a c c e p t i n g  t h e  f u n d s  t h e  U n i ­
v e r s i t y  a d h e r e d  t o  i t s  e s t a b l i s h e d  p o l i c y  o f  r e s e r v i n g  t h e  r i g h t  t o  
p u b l i s h  i m p a r t i a l l y  t h e  f a c t s  a s s e m b l e d .  
T h e  c o n t i n u e d  a s s i s t a n c e  o f  a  c o m m i t t e e  o f  t h e  I l l i n o i s  A g r i ­
c u l t u r a l  A s s o c i a t i o n  i n  d e v e l o p i n g  s u g g e s t i o n s  f o r  t h e  c h a r t s  i s  
s i n c e r e l y  a p p r e c i a t e d .  T h i s  c o m m i t t e e  i n c l u d e d  P a u l  l .  B u c h a n a n ,  
F o r r e s t  C .  F a i r c h i l d ,  J u l i a n  F o e l s c h ,  A .  l .  M c W i l l i a m s ,  a n d  J u d s o n  
P .  M a s o n .  
- 	 R .  W .  B a r t l e t t ,  P r o f e s s o r  
o f  A g r i c u l t u r a l  E c o n o m i c s  
T h e  c h a r t  o n  t h e  f r o n t  c o v e r  s h o w s  t h a t  p e o p l e  i n  t h e  
U n i t e d  S t a t e s  a r e  e a t i n g  w e l l .  F o r  1 9 4 8 - 4 9  t h e y  a v e r ­
a g e d  3 , 1 3 0  c a l o r i e s  p e r  p e r s o n  p e r  d a y  a n d  6 0  g r a m s  
o f  a n i m a l  p r o t e i n .  ( D a t a  f r o m  F o o d  a n d  A g r i c u l t u r a l  
S t a t i s t i c s ,  S e p t e m b e r ,  1 9 5 0 . 1  
U r b a n a ,  I l l i n a i s  	
J u n e ,  1 9 5 1  

C a o p e r a t i v e  E x t e n s i o n  W o r k  i n  A g r i c u l t u r e  a n d  H o m e  E c o n o m i c s :  U n i v e r s i t y  o f  I l l i n o i s ,  

C o l l e g e  o f  A g r i c u l t u r e ,  a n d  t h e  U n i t e d  S t a t e s  D e p a r t m e n t  o f  A g r i c u l t u r e  c o o p e r a t i n g .  

H .  P .  R U S K ,  D i r e c t o r .  A c t s  a p p r o v e d  b y  C o n g r e s s  M a y  8  a n d  J u n e  3 0 ,  1 9 1 4 .  

Three out of four Illinois farmer 
cooperatives pay federal income taxes 
454 PAY FEDERAL INCOME TAXES 
Each farmer in Illinois is, on the average, a member of 2 or 3 
cooperatives. Three out of four of these cooperatives pay federal 
income taxes. Patronage refunds, however, are not subject to 
taxation. 
Cooperatives organized under the Capper-Volstead act can 
now have accumulated reserves exempted from federal income 
taxes. In the author's opinion, however, the foundation for con­
tinued growth of the cooperatives would be strengthened if pres­
ent laws were changed so that reserves of all cooperatives were 
taxed in the same way as reserves of independent private cor­
porations. 
Sources of data: Farm Credit Administration and U. S. Treasury Report, October, 1949 
[ 3 ] 
N e t  f a r m  i n c o m e ,  i n d u s t r i a l  p a y r o l l s ,  a n d  
n e t  c o r p o r a t e  p r o f i t s  t e n d  t o  
r i s e  a n d  f a l l  t o g e t h e r  
( 1 9 2 9 = $ 1 0 0 )  N e t  F a r m  I n c o m e  
1 9 0  1 8 5  2 2 5 2 5 3 2 5 8 $ 2 5  
1~3 1 9 0  
7 6  7 6  1 0 7  
C h a n g e s  i n  n e t  f a r m  i n c o m e .  N e t  f a r m  i n c o m e  d r o p p e d  f r o m  
8 . 4  b i l l i o n  d o l l a r s  i n  1 9 2 9  t o  3 . 2  b i l l i o n  i n  1 9 3 2 .  S i n c e  1 9 3 2  t h e  
g e n e r a l  t r e n d  h a s  b e e n  u p w a r d .  I n  1 9 4 9  t h e  n e t  i n c o m e  o f  f a r m e r s ,  
i n c l u d i n g  g o v e r n m e n t  p a y m e n t s ,  t o t a l e d  1 8 . 1  b i l l i o n  d o l l a r s  o r  2 . 2  
t i m e s  t h a t  o f  1 9 2 9 .  
C h a n g e s  i n  n e t  c o r p o r a t e  p r o f i t s .  N e t  c o r p o r a t e  p r o f i t s  a f t e r  
t a x e s  f e l l  f r o m  8 . 2  b i l l i o n  d o l l a r s  i n  1 9 2 9  t o  n e t  l o s s e s  o f  3 . 4  b i l l i o n  
d o l l a r s  i n  1 9 3 2 .  S i n c e  1 9 3 2 ,  a s  f o r  f a r m  i n c o m e ,  t h e  g e n e r a l  t r e n d  
o f  c o r p o r a t e  p r o f i t s  h a s  b e e n  u p w a r d .  I n  1 9 4 9  n e t  c o r p o r a t e  p r o f i t s  
t o t a l e d  1 6 . 2  b i l l i o n  d o l l a r s  o r  a b o u t  t w i c e  t h o s e  o f  1 9 2 9 .  
C h a n g e s  i n  i n d u s t r i a l  p a y r o l l s .  P a y r o l l s  o f  i n d u s t r i a l  w o r k ­
e r s  f e l l  f r o m  1 1 . 2  b i l l i o n  d o l l a r s  i n  1 9 2 9  t o  4 . 8  b i l l i o n  i n  1 9 3 2 .  A s  
f o r  f a r m  i n c o m e  a n d  c o r p o r a t e  p r o f i t s ,  s i n c e  1 9 3 2  t h e  g e n e r a l  
t r e n d  o f  p a y r o l l s  h a s  b e e n  u p w a r d .  I n  1 9 4 9  p a y r o l l s  o f  f a c t o r y  
w o r k e r s  t o t a l e d  3 1 . 3  b i l l i o n  d o l l a r s  o r  t w o  a n d  t h r e e - q u a r t e r s  
t i m e s  t h o s e  o f  1 9 2 9 .  
S o u r c e s  o f  d a t a :  U .  S .  D e p a r t m e n t  o f  A g r i c u l t u r e  a n d  U .  S .  D e p a r t m e n t  o f  C o m m e r c e  
[  4  ]  
Farm markets in Illinois expand 
as population rises 
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The population of Illinois increased by 800,000 in ten years, 
going from 7,897,421 in 1940 to 8,696,490 in 1950. This was a rise of 
10.1 percent. 
There were 426,000 more people in metropolitan Chicago in 
1950 than in 1940, an increase of 8.8 percent. During the ten years 
the population of metropolitan St. Louis rose 15.0 percent. 
Largest state increase was in Champaign-Urbana. In 1950 
Champaign-Urbana had 28.5 percent more people than in 1940. 
This resulted from a large increase in the number of University 
students and staff and in the number of people supplying them 
with necessary services. 
Source of data : U. S. Census, 1940 and 1950 
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F o o d  p r i c e s  a r e  h i g h  
b e c a u s e  c o n s u m e r  i n c o m e s  a r e  h i g h  
M A R K E T  B A S K E T  O F  F O O D  P E R  C A P I T A  C O N S U M E R  I N C O M E  
o f  
1 9 4 0  
1 9 4 0  
J U L Y  1 9 5 0  
J U L Y  1 9 5 0  
t  
I N C R E A S E  1 1 0  P E R C E N T  
I N C R E A S E  1 3 0  P E R C E N T  
C o n s u m e r  i n c o m e s  h a v e  a c t u a l l y  r i s e n  m o r e  t h a n  f o o d  p r i c e s ,  
b u t  m a n y  c o n s u m e r s  d o  n o t  r e a l i z e  t h i s .  F o o d - b u y i n g  h a b i t s  d e ­
v e l o p e d  d u r i n g  t h e  w a r  w h e n  o t h e r  i t e m s  w e r e  s c a r c e  h a v e  n o w  
t o  c o m p e t e  w i t h  n e w  c a r s ,  h o u s e s ,  a n d  m a n y  o t h e r  g o o d s .  B u t  
m a n y  c o n s u m e r s  w h o  a r e  f i n d i n g  i t  d i f f i c u l t  t o  m a k e  b o t h  e n d s  
m e e t  a r e  l i k e l y  t o  p u t  a l l  t h e  b l a m e  o n  f o o d  p r i c e s .  ( T h e  m a r k e t  
b a s k e t  a b o v e  i n c l u d e s  t h e  u s u a l  i t e m s  - m i l k ,  b r e a d ,  m e a t ,  e t c . )  
S o u r c e s  o f  d a t a :  U .  S .  B u r e a u  o f  l a b o r  a n d  U .  S .  D e p a r t m e n t  o f  A g r i c u l t u r e  
[  6  ]  
People ate less fat in 1949 than before 
the war; butter declined most 
1935-39 1949 
TOTAL: 44.7 POUNDS 
The consumption of fats in the United States declined from a 
1935-1939 average of 44.7 pounds a person yearly to 43.1 pounds in 
1949, a drop of 4 percent. During the same period consumption of 
eggs rose 27 percent a person, meat 14 percent, and milk and cream 
13 percent (see page 8). 
Butter declined most. From a prewar average of 16.7 pounds 
a person, butter fell to 10.5 pounds in 1949. Most of the increase 
in use of milk and cream is coming from milk formerly used for 
butter. Consumption of vegetable cooking fats fell from 11.7 
pounds a person yearly during 1935-1939 to 9.6 pounds in 1949, a 
decline of 18 percent. 
More lard and margarine being used. In 1949 people used 
0.8 pound more lard and 3.4 pounds more margarine than they did 
before the war. The 1949 consumption of margarine of 5.7 pounds 
a person was slightly less than one-seventh of the total consump­
tion of fats. 
Source: U. S. Department of Agriculture (total fat excludes the moisture content of buffer) 
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P e o p l e  a r e  e a t i n g  m o r e  e g g s ,  m e a t ,  m i l k ,  
a n d  f r u i t  t h a n  b e f o r e  t h e  w a r  
b u t  l e s s  o f  o t h e r  p r o d u c t s  
P O U N D S  A N N U A L L Y  P E R  P E R S O N  
P E . R C E . N T  

F O O D  
1 9 3 5  - 3 " 9 ·  
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$  C R E A M  

C R A I N  P R O D U C T S  
F R U I T S  
M E A T S  
F A T S  
E G G S  
E g g s ,  m e a t ,  a n d  m i l k  i n c r e a s e d  m o s t .  P e o p l e  i n  t h e  U n i t e d  
S t a t e s  u s e  m o r e  l i v e s t o c k  a n d  l i v e s t o c k  p r o d u c t s  t h a n  t h e  p e o p l e  
i n  a n y  o t h e r  l a r g e  c o u n t r y .  G r e a t e r  u s e  o f  t h e s e  p r o d u c t s  i n d i c a t e s  
a n  i m p r o v e m e n t  i n  t h e  s t a n d a r d  o f  l i v i n g .  
I n  1 9 4 9  p e o p l e  w e r e  u s i n g  2 7  p e r c e n t  m o r e  e g g s  a  p e r s o n  t h a n  
i n  1 9 3 5 - 1 9 3 9 .  T h e y  w e r e  a l s o  u s i n g  1 4  p e r c e n t  m o r e  m e a t  a n d  1 3  
p e r c e n t  m o r e  m i l k  ( a n d  c r e a m )  t h a n  t h e y  d i d  b e f o r e  t h e  w a r .  
T h e y  w e r e  c o n s u m i n g  2  p e r c e n t  m o r e  f r u i t  a  p e r s o n  i n  1 9 4 9  t h a n  
i n  1 9 3 5 - 1 9 3 9 .  
G r a i n  p r o d u c t s ,  f a t s ,  a n d  v e g e t a b l e s  d e c l i n e d .  P e o p l e  u s e d  
l e s s  o f  t h e s e  t h r e e  p r o d u c t s  i n  1 9 4 9  t h a n  i n  1 9 3 5 - 1 9 3 9 .  P e r  c a p i t a  
c o n s u m p t i o n  o f  c e r e a l s  a n d  o t h e r  g r a i n s  w a s  1 0  p e r c e n t  l e s s  i n  
1 9 4 9  t h a n  i n  p r e w a r  y e a r s ,  c o n s u m p t i o n  o f  f a t s  w a s  4  p e r c e n t  l e s s ,  
a n d  o f  v e g e t a b l e s  1  p e r c e n t  l e s s .  
S o u r c e  o f  d a t a :  U .  S .  D e p a r t m e n t  o f  A g r i c u l t u r e  
[  8  ]  
People are using more of all dairy 
products except butter 
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Ice cream consumption doubles. People are now eating about 
twice as much ice cream a person as they did before World War 
II. This has resulted from higher incomes, better quality, and 
improved merchandising of ice cream through grocery stores. 
More milk and cheese. For every 6 quarts of milk a person 
used during 1935-1939, the American people are now using about 
7 quarts. They are eating a pound and a half more cheese a person 
annually than they did in prewar years. 
Evaporated and condensed milk up. In 1949, the average 
consumption of evaporated and condensed milk was 20 pounds, 
compared with 16.8 pounds before the war. 
Butter down. In 1949, 37 percent less butter a person was used 
than before the war. Considerable milk has been diverted to whole 
milk uses that would formerly have gone into butter. 
Source of data : U. S. Department of Agriculture 
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M i l k  s a l e s  i n  I l l i n o i s  r o s e  
w h i l e  e a s t e r n  s a l e s  w e r e  f a l l i n g  
P I N T S  D A I L Y  P E R  P E R S O N ;  T E N  I L L I N O I S  M A R K E T S  
1 9 4 0  
1 9 4 5  1 9 4 9  
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A V E R A G E  . 6 0  
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I l l i n o i s  m i l k  s a l e s  i n c r e a s e d  4 5  p e r c e n t .  F r o m  a n  a v e r a g e  o f  
0 . 5 5  p i n t  a  p e r s o n  d a i l y  i n  1 9 4 0 ,  s a l e s  o f  m i l k  i n  t e n  I l l i n o i s  m a r ­
k e t s  i n c r e a s e d  t o  0 . 8 0  p i n t  d a i l y  i n  1 9 4 9 .  T h e  1 9 4 9  s a l e s  i n  t h e s e  
m a r k e t s  a v e r a g e d  1 3  p e r c e n t  h i g h e r  t h a n  1 9 4 5  s a l e s ;  d u r i n g  t h i s  
p e r i o d  m i l k  s a l e s  i n  1 1  e a s t e r n  m a r k e t s  d e c l i n e d  1 0  p e r c e n t .  
S a l e s  i n  D i n v i l l e  a v e r a g e d  0 . 9 9  p i n t  d a i l y  i n  1 9 4 9 ,  o r  2 4  p e r c e n t  
a b o v e  t h e  t e n - c i t y  a v e r a g e .  T h e s e  s a l e s  w e r e  d i r e c t l y  r e l a t e d  t o  
l o w - p r i c e d  m i l k  s o l d  a t  m i l k  d e p o t s  i n  t h i s  m a r k e t  f r o m  1 9 3 4  t o  
1 9 3 9 ,  a n d  l o w - p r i c e d  s t o r e  m i l k  d u r i n g  1 9 4 8  a n d  1 9 4 9 .  T h e  g r e a t e s t  
i n c r e a s e s  i n  s a l e s  f r o m  1 9 4 0  t o  1 9 4 9  w e r e  i n  S p r i n g f i e l d ,  w h e r e  t h e  
i n c r e a s e  w a s  7 0  p e r c e n t ;  i n  P e o r i a ,  w h e r e  i t  w a s  6 7  p e r c e n t ;  a n d  i n  
t h e  Q u a d - C i t i e s  ( M o l i n e ,  E a s t  M o l i n e ,  R o c k  I s l a n d ,  a n d  D a v e n ­
p o r t ) ,  w h e r e  i t  w a s  5 6  p e r c e n t .  
W h y  h a v e  s a l e s  i n c r e a s e d ?  P r i m a r i l y  b e c a u s e  o f  h i g h e r  c o n ­
s u m e r  i n c o m e s ,  s t o r e  p r i c e s  l o w e r  t h a n  h o m e - d e l i v e r e d  p r i c e s ,  
i m p r o v e d  q u a l i t y ,  b e t t e r  m e r c h a n d i s i n g ,  a n d  C l a s s  I  p r i c e s  i n  l i n e  
w i t h  p r i c e s  o f  m a n u f a c t u r e d  d a i r y  p r o d u c t s .  
S o u r c e :  I l l i n o i s  F a r m  E c o n o m i c s ,  O c t o b e r - N o v e m b e r ,  1 9 5 0 ,  P a g e s  1 , 0 7 4 - 1 , 0 7 7  
[  1 0  ]  
Not all milk products are increased 
when production of milk rises 
PERCENT 
(BILLIONS OF POUNDS) O-tANGE 
122.0 + 15 
-
18
+148 
+ 56 o~AM 
E\1 J"ED. CCN)ENSED.PONDEQED ICE + 78 ~EESE. 
17 
Cl2EAMEQY BUTTER 
- 42 
FARM BLTrTER. 
+ 30 
FLUID MIU<' eCREAM 
1935-39 1949 
Milk production increased. In 1949 dairymen in the United 
States produced 122 billion pounds of milk, or 15 percent more 
than in the prewar period 1935-1939. 
Sales of most products increased. Total sales of ice cream in 
1949 were about two and a half times prewar sales. High consumer 
income, improved quality, and better merchandising caused this 
increase. Total sales of cheese were 78 percent higher than those 
of 1935-1939. Sales of evaporated, condensed, and powdered milk 
were up 56 percent, and sales of market milk (and cream) were 
30 percent higher in 1949. 
Butter sales down. In 1949 sales of farm and creamery butter 
averaged 22 percent less than in 1935-1939. The loss was due pri­
marily to diversion of milk formerly used in butter to fluid milk 
and cream. During 1935-1939 an average of 88 billion pounds of 
milk were used yearly in butter, milk, and cream. In 1949, 91 
billion pounds were used in these products. 
Source of data : U. S. Department of Agriculture 
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H i g h e r  m i l k  p r i c e s  i n  e a s t e r n  m a r k e t s  
h a v e  r e s u l t e d  i n  l o w e r  s a l e s  
E L E V E N  E A S T E R N  M A R K E T S  
. 8 2  
. 7 5  
. 5 0  
A M O U N T  T H A T  T H E  M A R . K E T  M I L K  ( C L A 5 S  I . )  P R I C E 5  I N  

EL~VEN E A 5 T E R N  M A R K E T S  E X C E E D E D  T H O S E  I N  T E N  

4 . 1 5
I L L I N O I S  M A R K E T S .  ( C E N T S  P E R  Q U A R T )  
M i l k  s a l e s  i n  t e n  I l l i n o i s  m a r k e t s  h a v e  r i s e n .  M i l k  s a l e s  i n  
t e n  I l l i n o i s  m a r k e t s  i n c r e a s e d  f r o m  0 . 5 5  p i n t  d a i l y  a  p e r s o n  i n  
1 9 4 0  t o  0 . 7 1  p i n t  i n  1 9 4 5  a n d  t o  0 . 8 0  p i n t  i n  1 9 4 9 .  P e r - p e r s o n  s a l e s  
i n  1 9 4 9  w e r e  1 3  p e r c e n t  h i g h e r  t h a n  i n  1 9 4 5 .  
M i l k  s a l e s  i n  e a s t e r n  m a r k e t s  h a v e  f a l l e n .  I n  e l e v e n  e a s t e r n  
m a r k e t s  m i l k  s a l e s  i n c r e a s e d  f r o m  0 . 6 0  p i n t  d a i l y  a  p e r s o n  i n  1 9 4 0  
t o  0 . 8 2  p i n t  d a i l y  i n  1 9 4 5 ,  a n d  d r o p p e d  t o  0 . 7 4  p i n t  i n  1 9 4 9 .  S a l e s  
i n  1 9 4 9  w e r e  1 0  p e r c e n t  l e s s  t h a n  i n  1 9 4 5 .  
C l a s s  I  p r i c e s  t o o  h i g h  i n  e a s t e r n  m a r k e t s .  F r o m  1 9 4 0  t o  1 9 4 8  
t h e  C l a s s  I  p r i c e  i n  t h e  e l e v e n  e a s t e r n  m a r k e t s  a v e r a g e d  2 . 5 ¢  a  
q u a r t  h i g h e r  t h a n  t h e  C l a s s  I  p r i c e  i n  t e n  I l l i n o i s  m a r k e t s .  I n  1 9 4 9  
t h i s  d i f f e r e n c e  i n c r e a s e d  t o  4 . 2 ¢  a  q u a r t ,  o r  1 . 7 ¢  a  q u a r t  a b o v e  t h e  
1 9 4 0 - 1 9 4 8  a v e r a g e .  E x c e s s i v e  C l a s s  I  p r i c e s  h a v e  b e e n  o n e  o f  t h e  
c a u s e s  o f  l o w e r  m i l k  s a l e s  i n  e a s t e r n  m~rkets i n  r e c e n t  y e a r s .  
S o u r c e :  I l l i n o i s  F a r m  E c o n o m i c s ,  O c t o b e r - N o v e m b e r ,  1 9 5 0 .  P a g e s  1 , 0 7 5 - 1 , 0 8 3  
[  1 2 ]  
.65 
Subsidized milk 
displaced commercial sales in Boston 
24 MARKET AVERAGE BOSTON 
(Pint DaIl~ Per Person) (Pint Daily Per Person) 
.72 
1934 193(; 1938 1940 1934 193(; 1938 1940 
Milk sales in twenty-four cities in the United States increased 
from 0.59 pint a person daily in 1934 to 0.64 pint daily in 1940, a 
rise of 9 percent. 
Commercial sales of milk in Boston dropped from 0.72 pint 
daily in 1934 to 0.66 pint daily in 1940, a decrease of 8 percent. 
Subsidized milk displaced commercial sales in Boston. Be­
tween 1937 and 1940 the federal government subsidized milk sales 
for a large number of people in Boston. The low-priced subsidized 
milk tended to displace commercial sales in the city. 
One cause of high milk sales in Boston in 1934 was the low 
price of store milk. From 1921 to 1934 consumers could buy milk 
at stores for 2¢ to 3V2¢ a quart less than the price for home­
delivered milk. During the period, store sales in Boston became a 
substantial part of total sales of milk in the city. 
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A b o u t  h a l f  t h e  r e t a i l  m i l k  d o l l a r  
g o e s  t o  f a r m e r s  
M I L K  P R I C E S  1 9 4 9  

W H A T  F A R M E R S  A N D  D E A L E R S  G O T  

W H A T  C O N S U M E R S  P A I D  
P R I C E S  I  
D E A L E R S '  G R O S S  
H A N D L I N G  M A R G I N S  I  
P R I C E S  
D A I n .  
C O N S U M E R S  
" O R  M I L K  
C I T I E S  
T O  
F A R M E R S  
A T  C I T Y  
-
A I  
0  
H U M t . : >  
I  
Q U A  
6  
1 2  1 8  
A T  S T O R E S  
R  T  
0  6  
1 2  
1 8  
W A S H I N G T O N , D . C .  
N E W  Y O R K  
M  I  N N E A P O L I  S  
D E T R O I T  
K A N S A S  C I T Y , M O .  
P H I L A D E L P H I A  
B U F F A L O  
M I L W A U K E E  
1 3 . 4  
1 3 .  0  
8 . 1  
1 0 .  0  
9 . 2  
1 2 .  I  
1 2 . 4  
8 . 2  
2 0 . 6  
2 2 . 2
' · ' 1
1 8 . 8  
1 8 . 6  
2 0 . 5  
2 1 . 8  
1 7 . 0  
1 4 . 2  
1 7 . 0  
1 6 . 5  
1 9 . 5  
I  9 . 8  
1 5 . 6  
H O U S T O N  1 4 . 7  
2 3 . 1  2 2 . 1  
B O S T O N  1 3 . 0  9 . 3  
2 2 . 3  2 0 . 5  
S E A T T L E  
9 . 9  8 . 7  
1 8 . 6  
C L E V E L A N D  
8 . 9  1 7 . 8  
2 4  C I T Y  A V E  .  1 0 . 8  
2 0 . 2  
B A L T I M O R E  1 2 . 5  
2 0 . 6  2 0 . 6  
R O C H E S T E R  1 2 . 7  
2 1 . 8  2 0 . 8  
D E N V E R  1 0 . 9  2 0 . 0  1 9 . 0  
L O S  A N G E L E S  1 0 .  4  1 9 . 9  1 8 . 9  
I N D I A N A P O L I  S  9 . 0  1 8 . 6  1 7 . 6  
S A N  F R A N C I S C O  I  0 .  2  1 9 . 8  1 8 . 8  
P I T T  S B U R G H  I  1 .  6  
2 1 . 0  2 1 . 0  
C I N C I N N A T I  9 . 6  1 9 . 4  1 9 . 0  
N E W  O R L E A N S  I  1 . 9  2 2 . 5  
2 1 . 5  
S T .  L O U I S  9 . 2  
2 0 . 2  1 9 . 1  
L O U I S V I L L E  9 . 7  
2 0 . 8  1 9 . 8  
C H I C A G O  8  .  9  
2 1 . 1  1 9 . 1  
W h a t  c o n s u m e r s  p a i d .  H o m e - d e l i v e r e d  m i l k  i n  1 9 4 9  c o s t  
c o n s u m e r s  2 0 . 2 ¢  a  q u a r t  a n d  m i l k  a t  s t o r e s  1 8 . 8 ¢  i n  t h e  2 4  l a r g e s t  
c i t i e s  i n  t h e  U n i t e d  S t a t e s .  
W h a t  f a r m e r s  a n d  d e a l e r s  g o t .  O u t  o f  t h e  c o n s u m e r  p r i c e ,  
f a r m e r s  r e c e i v e d  a n  a v e r a g e  o f  1 0 . 8 ¢  a  q u a r t .  T h e  d e a l e r s '  m a r g i n  
f o r  r e c e i v i n g ,  p r o c e s s i n g ,  b o t t l i n g ,  s e l l i n g ,  a n d  d e l i v e r i n g  m i l k  
i n  s i n g l e  q u a r t s  a v e r a g e d  9 . 4 ¢  a  q u a r t  f o r  h o m e - d e l i v e r e d  m i l k  
a n d  8 . 0 ¢  f o r  m i l k  s o l d  t h r o u g h  s t o r e s .  
T h e  l o w e s t  h a n d l i n g  m a r g i n  f o r  m i l k  s o l d  t h r o u g h  s t o r e s  w a s  
i n  W a s h i n g t o n ,  D .  C . ,  a n d  N e w  Y o r k ,  5 ¢  a  q u a r t .  T h i s  w a s  3 . 0 ¢  
l e s s  t h a n  t h e  2 4 - c i t y  a v e r a g e  f o r  m i l k  s o l d  i n  s i n g l e  q u a r t s .  I n  
t h e s e  m a r k e t s  a  l a r g e  v o l u m e  o f  m i l k  i s  s o l d  a t  q u a n t i t y  d i s c o u n t s .  
S i n c e  a l l  d e a l e r s  i n  a  p a r t i c u l a r  c i t y  p a y  t h e  s a m e  p r i c e  f o r  C l a s s  I  
m i l k ,  q u a n t i t y  d i s c o u n t s  w i l l  r e d u c e  t h e i r  h a n d l i n g  m a r g i n s .  
W a s h i n g t o n  h a d  t h e  l o w e s t  m a r g i n  f o r  h o m e - d e l i v e r e d  m i l k  
a l s o ,  7 . 2 ¢  a  q u a r t .  T h i s  w a s  2 . 2 ¢  l e s s  t h a n  t h e  2 4 - c i t y  a v e r a g e .  
S o u r c e s :  F l u i d  M i l k  R e p o r t s ,  U .  S .  D e p a r t m e n t  o f  A g r i c u l t u r e ,  a n d  t r a d e - a s s o c i a t i o n  r e p o r t s  
[  1 4 ]  
Marketing quotas encourage inefficient 
producers to stay in business 
COMPRRRTIVE COSTS OF PRODUCINC 100 POUNDS 
DRIRVMRN iO 
OF MILK IN THE CHICRtO RRER:1949,..
1.50 3.00 4.50 6.0u 
I S.70 
S 4.28 
10 3.76 
IS 3.64 
20 3.36 
25 3.26 
30 3.10 
35 2.94 
40 2.18 
46 2.58 1 1 
Production costs vary with each dairyman. In 1949 Dairy­
man 1 produced 100 pounds of milk at a cost of $5.70, or more 
than twice what it cost Dairyman 46. Production costs for corn, 
wheat, beef, pork, and other farm products vary in the same way 
as those for milk. 
Competition encourages efficiency. If more milk or corn or 
pork is being produced than is being used: 
Under competition, prices fall and high-cost producers like 
Dairymen 1 to 5 tend to turn to more profitable enterprises. 
Under government control, prices are likely to be maintained 
at a high level and marketing quotas to be needed. If overpro­
duction continues, all producers may have to cut their output on 
a percentage basis. 
Marketing quotas encourage inefficiency. They encourage 
poor producers to stay in business and tend to lower the efficiency 
of all producers. 
Source: University of Illinois Department of Agricultural Economics Mimeo AE362, November, 
1935, adjusted to 1949 basis 
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B u t t e r f a t  t e s t s  v a r y ;  
u s u a l l y  l o w e r  i n  s u m m e r  t h a n  w i n t e r  
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B u t t e r  f a t  t e s t s  v a r y  s e a s o n a l l y .  U s u a l l y  t h e  t e s t s  a r e  l o w e r  
d u r i n g  t h e  h o t  s u m m e r  m o n t h s  t h a n  d u r i n g  t h e  w i n t e r .  T h u s  b u t ­
t e r f a t  t e s t s  r e p o r t e d  i n  r e c o r d s  o f  t h e  D a i r y  H e r d  I m p r o v e m e n t  
A s s o c i a t i o n  a v e r a g e d  3 . 9 5  p e r c e n t  i n  J u l y  a n d  A u g u s t ,  1 9 4 5 ,  a n d  
4 . 3  p e r c e n t  i n  D e c e m b e r  a n d  J a n u a r y  o f  t h e  s a m e  y e a r .  
T h e y  v a r y  f r o m  d a y  t o  d a y  a n d  w e e k  t o  w e e k .  T h e  b u t t e r ­
f a t  t e s t  f o r  o n e  c o w  i n  t h e  U n i v e r s i t y  o f  I l l i n o i s  h e r d  c h a n g e d  f r o m  
4 . 3  p e r c e n t  f o r  t h e  w e e k  e n d i n g  M a r c h  3 ,  1 9 5 0 ,  t o  3 . 7  p e r c e n t  f o r  
a n o t h e r  w e e k  i n  M a r c h .  F o r  a n o t h e r  c o w  t h e  b u t t e r f a t  t e s t  v a r i e d  
f r o m  4 . 5  p e r c e n t  t o  3 . 6  p e r c e n t  i n  d i f f e r e n t  w e e k s  i n  M a r c h .  B u t t e r ­
f a t  t e s t s  f o r  i n d i v i d u a l  c o w s  f r e q u e n t l y  v a r y  m o r e  t h a n  t h e  t e s t s  
f o r  t h e  h e r d .  
W h y  d o  t h e y  v a r y ?  S o m e  o f  t h e  c a u s e s  a r e :  t e m p e r a t u r e  
c h a n g e s ;  c h a n g e s  i n  h u m i d i t y ;  e x t e n t  o f  l a c t a t i o n  p e r i o d ;  c h a n g e s  
i n  t y p e  o f  f e e d ;  l e n g t h  o f  t i m e  b e t w e e n  m i l k i n g s ,  a n d  o t h e r  
i r r e g u l a r i t i e s  i n  e n v i r o n m e n t .  
S o u r c e :  U n i v e r s i t y  o f  I l l i n o i s  D e p a r t m e n t  o f  D a i r y  S c i e n c e  
2 S M - 6 - S 1 - 4 7 3 0 7  
[  1 6  ]  
